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In One Case The Higher Price
Was A “Buy-At-Home” Price
But The Housewife Found
It Cheaper

It has been said in these advertisements that even in the case of iso-
lated instances when “foreign” gc_)odscanbehondncheapaﬂlan goods
of similar nature from the home merchant, the local buyer may usually buy
at home with more profit fo himself. A concrete evidence of this fact is con-
tained in the experience of a dealer in another city. A frank resume of this
experience may be helpful to some doubting El Paso people who look with
favor upon the things that are “brought on.”

A customer of this merchant announced that she was in the market for
a stove, and that she had chosen a stove from the literature of an out-of-
town concern, at a price of $47.89. She desired, however, to see what the
Tocal store could do for her. With the proprietor of the store, she found in

the local stock a similar, or practically identical, stove, priced about 10 per- |

cent higher. She asked the reason for the additional price. The proprietor’s

. answer to the query, shovang the advantages of buying his store, was so con-

vincing that the customer bought the stove “on the spot.”

Convincing Advantages

First, the out-of-town house demanded net cash in advance. The local
dealer offered a 3 percent discount for cash, or easy cash payments.

Second, the out-of-town house required the purchaser to pay for de-
ivery of the stove from the railroad station to her home, while the mer-

Third, the out-of-fown house left it to the woman to set up the stove,
while the local man provided this service with the delivery of the mer-
chandise.

Fourth, the out-of-town house did not permit a #rial, and offered no
opportunity for actual examination of the stove. The local dealer agreed
that a 30-day trial would permit the customer to leam whether the stove
was satisfactory.

Fifth, the out-of-town house provided no service after the stove had
been delivered, and the buyer would face the necessity of working for ad-
justment by mail in case of possible dissatisfaction, while the local man gave
a positive guarantee of satisfaction, with opportunity for personal presenta-
tion of claims in the event the stove was not satisfactory.

Service Worth More
In other words, while there are few mstances when the same goods
cannot be bought at home as cheaply as elsewhere—or cheaper—when such
prices ARE cheaper elsewhere there is legitimate excuse for the local man’s
higher price, because of the greater service rendered, which usually costs
more than the difference in price. It is a well known principle that the cost
of merchandising is mostly in service. This applies to every item of sale,
and not alone to stoves.

El Paso merchants are entitled to consideration because of the service
their presence in this city guarantees to the buying public. El Paso buy-
ers who are fair-minded will give them this consideration.
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